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ABSTRACT 

To determine the level of exposure and awareness of (rural) public on the role of 

media in highlighting government assistances to alleviate economic poverty in Meghalaya. A 

descriptive, cross sectional study design, collecting relevant quantitative and qualitative data 

from the respondents was conducted. A data on retrospective histories and experiences of 

poverty was also captured to link the exposure pattern of the respondents with the availability 

of government assistances. Rural communities of Khasi tribal people in three Blocks of East 

Khasi Hills District ie,. Mawsynram, Pynursla and Mawryngkneng. The findings from this 

research has documented that one of the major cause of poverty is people not being aware of 

government assistances. The rural people failed to understand that illiteracy is a barrier 

between them and the government’s information. An interesting data reveals that the more far 

people reside from the Block Development Office, the less exposed they are to media. The 

findings also highlighted that they do not watch, listen or read certain exhibits of the media 

because they do not understand the language or it is not relevant to them. Poverty in 

communication is one of the root causes for economic poverty. For those who rightly used 

the media channels, they confirmed that the media channels have facilitated the people with 

updated news and information. To effectively address this problem, one needs to understand 

the media’s role to help alleviate economic poverty. 

 

KEYWORDS: Exposure to Government Schemes / Grants, Causes of Poverty, Media 

 

INTRODUCTION 

Meghalaya came into existence in the year 1972 after it got its separate statehood. 

“The State was advantageously placed in respect of development and modernization as 

compared to others in the region” (Gopalakrishnan, 1995). It has a total of eleven districts. 

Meghalaya is predominantly a tribal state (Nayak & Thomas, 2007). They further mentioned 
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that the State in comparison to all India situations performed better in many aspects but 

lagged in per capita SDP (State Domestic Product) and rural poverty.  

Poverty has been part and parcel of Meghalaya since it got its separate State. Development 

usually takes place at a faster rate for States that could function autonomously as independent 

States. But the case is different in Meghalaya where poverty still exists after so many years of 

its separate Statehood.  

Though a few scholars have tried to study and analyze the situation of Meghalaya in the 

context of poverty but have only been able to identify only a few of its causes. Thomas 

(2004) identifies the lack of technological innovations is also one of the reasons for the 

economic backwardness of the State.  It may be observed that the causes of poverty could 

include inability of the people to improve in animal husbandry or poor crop cultivation due to 

traditional methods of cultivation. Thomas (2004) further writes that the incidence of 

unemployment (including underemployment) indicates a high incidence of poverty in the 

State. 

According to 2001 Census, about 19.6% of the population lived in urban areas. Although the 

State has primarily an agricultural economy and nearly 63 percent of her work force engaged 

in agriculture, its contribution to SDP was only 33% as against 55% by the tertiary sector 

(Nayak & Thomas, 2007). The Government of Meghalaya conducted two censuses of the 

people living below poverty line in 1991-92 and 1998, and estimated that the number was 

48.9% in 1991-92 but has increased to 54.5 % in 1998 (Saxena, 2003).  

Barrett and Beardmore states that since the early 1950s, Government has initiated, sustained, 

and refined various planning schemes to help the poor attain self sufficiency in food 

production. The schemes have however not been very successful because the rate of poverty 

reduction lags behind the rapid population growth rate (as cited in India’s Urban Poverty 

Agenda, 2000). Thirty six per cent of the Indian population was below poverty line (BPL) in 

1993-94, the latest year for which the data are available and the absolute number of poor was 

320 million, out of which 244 million (37 per cent of the rural population) lived in rural areas 

(Ninth Five Year Plan, 2002).  

A news item reporting in Solomon Star, on the “Role of news media in poverty reduction 

efforts”, (2011), reads “The media is an important player - studies show that government and 

public response to poverty depends on how media frames the issue. Given the media’s 

societal responsibilities, poverty should be at the top of its reporting agenda.” The mass 

media in a country like the USA, where the illiteracy is marginal, do run some programmes 
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(Sesame Street is an often cited example among TV serials) of adult literacy and social 

education. These are for the benefit of immigrant labourers and of the poor among blacks 

(Raghavan, 2005). A new report by Panos London (2007), “Making poverty the story: Time 

to involve the media in poverty reduction”, calls for greater involvement of the media in the 

efforts to tackle poverty. As the mid-point for achieving the Millennium Development Goals 

(MDGs) by 2015 is reached, and with the progress being in serious doubt, the time has come 

to recognise and support the potentially crucial contribution of the mass media on efforts to 

reduce poverty.  

The Ninth Five Year Plan saw the implementations of many programmes and strategies to 

help alleviate poverty in rural India. While media is being examined as a tool to educate, it is 

also seen as an instrument of awareness. A newspaper report entitled “Rural people unaware 

of Central Schemes”, (2011) mentions about the government’s lack of conducting awareness 

campaigns on the various centrally-sponsored schemes which leaves many people in the dark 

especially those living in the rural areas of the State. The Planning Commission Report 

(2012) stated that States which included Assam, Meghalaya, Manipur, Mizoram and 

Nagaland, poverty has increased in 2009-2010.  

This is perhaps one of the reasons why the media was questioned in an article “The media as 

watchdog, Is anyone watching poverty?” The media was alleged that it is supposed to provide 

infotaiment, if not pure entertainment, and is happy enough with the present situation 

(Joseph, 2011). A large section of the Indian media (particularly the electronic media) does 

not serve the interest of the people; in fact some of it is positively anti-people (Katju, 2011). 

He further laments, that the media often diverts the attention of the people from the real 

issues to non issues. In agreement to this statement, Joseph (2011) said that there is no point 

expecting anything more or better from the media, especially commercial media, because 

they are run by business enterprises pursuing profits, not trying to improve society. 

Katju (2008), in another article goes on to mention, “To my mind, in underdeveloped 

countries such as India the media have a great responsibility to fight backward ideas such as 

casteism and communalism, and help the people in their struggle against poverty and other 

social evils”. This is why Shakeel (2012), in her article opines “Society is influenced by 

media in so many ways. It is the media for the masses that helps them to get information 

about a lot of things and also to form opinions and make judgments regarding various issues”. 

She further lamented, “I believe, if the media identifies its responsibility and work sincerely 

and honestly then it can serve as a great force in building the nation”. 
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This study aimed to determine the level of exposure and awareness of (rural) public on the 

role of media in projecting / highlighting government assistances to alleviate economic 

poverty in Meghalaya. 

 

METHODS: 

This research carried out a descriptive, cross sectional study design, collecting 

relevant Quantitative and Qualitative data, as well as capturing some retrospective histories 

and experiences of poverty. Suitable sampling methods and appropriate data gathering tools 

were then developed. Necessary permissions and consent were obtained and all ethical norms 

were adequately addressed.  

Assuming that about 40% of the households will have access to any type of media, 

with a confidence interval of 95% and a relative precision of 10%, therefore a minimum of 

808 households needs to be studied.  

In order to capture the prevailing communication channels and reach to the 

population, it was proposed to take a multi stage sampling design. Multi-stage sampling 

represents a more complicated form of cluster sampling in which larger clusters are further 

subdivided into smaller, more targeted groupings for the purposes of surveying.  

At the first stage, Meghalaya State was chosen for the study in which East Khasi Hills 

District was selected out of the 11 districts available. In the second stage, three Blocks were 

selected based on the geographical representation out of the total number of eight blocks. In 

these blocks, villages were chosen based on the distance, which is very far off, not so far and 

near to the block head quarters. This was purposively done to cover all the villages at various 

distances, which are spread across these blocks. In the final stage, systematic random 

samplings of the households were taken. One out of every ten households was taken as 

respondents covering all the households in the villages systematically. This sampling was 

expected to yield a minimum sample size of how we arrive with a sample size of 808 

households.  

From each of the Blocks, the villages were segregated based on the distance from the 

blocks. It was proposed to select a random sample, taking into account the possible variations 

depending on the kind of exposure and accessibility they get through media. For a distance 

between 1-20 Kms, Mawryngkneng has 15 Villages, for a distance between 20-50 Kms, there 

are 25 Villages, for a distance between 50-80 Kms, there are 18 Villages and for a distance of 

80-110 Kms, there are 6 Villages.  
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Pynursla on the other hand has 59 Villages for a distance between 1-20 Kms and 71 

Villages for a distance between 20-50 Kms. On a similar sample size, Mawsynram has 42 

Villages for a distance between 1-20 Kms, 63 Villages for a distance between 20-50 Kms and 

53 Villages for a distance between 50-80 Kms. This is shown in Table I (A) 

Table I (A) Segregation of Villages depending on the Distance from the main Blocks 

Sl. No Kms Mawsynram Pynursla Mawrynkneng 

1. 1-20 42 59 15 

2. 20-50 63 71 25 

3. 50-80 53 - 18 

4. 80-110 - - 6 

 

The minimum sample sizes were selected taking 20% from the total number of 

Villages that fall into these various categories of distance. Table I (B) shows this division. 

Table I (B) Sample Villages 

Sample (20%) 

Sl. No Mawsynram Pynursla Mawrynkneng 

1.  8 12 3 

2.  13 14 5 

3.  11 - 4 

4.  - - 2 

TOTAL 32 26 14 

 

The villages in these four categories were randomly picked determined based on the 

distance. The samples for the number of households chosen were based on the systematic 

calculation of 10% each from the total number of households available.  

Ethical Issues 

Approval for the study was obtained from the University Research Ethics Committee. 

Informed consent was taken from the community leaders and residence of all the villages. 

The consent of the Block Development Officers and the employees were also taken before 

the interview was conducted or before the questionnaires were given to them for filling them 

up.  

 

RESULTS 

The objectives of this research is to study the role of media in order to help alleviate 

economic poverty in Meghalaya by analyzing their level of awareness and exposure that the 

rural masses can get about government schemes and grants which will help to uplift their 

living standards. The objective is also to describe the strengths and weaknesses of current 
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media to act as a prime tool to tackle rural poverty and help in bringing in social 

development. 

Frequency of exposure of the respondents on government schemes and grants based on 

distance  

In some of the major findings, 60% from the total respondents are exposed to the 

government schemes and grants through the television only sometimes, 59% are exposed to 

the government schemes and grants through the radio only sometimes and 64% are exposed 

to the government schemes and grants through the newspapers only sometimes. It may be 

mentioned, that all of the above respondents reside in a distance between 20 to 50 Kilometres 

from the main Block Development Office. 

Exposure of the respondents in relation to the content of the information given on 

government schemes and grants based on distance  

63% of the respondents are of the opinion that they do not understand much of what is 

being shown in the television, 60% are of the opinion that they do not understand much of 

what is being broadcast in their radio sets and 50% of the respondents are of the opinion that 

they do not understand much of what they read in the newspapers in context to schemes and 

grants. All the three categories of respondents are those who resides between a distances of 

20 to 50 Kilometres from the main Block Development Office. 

Exposure of the respondents in relation to the content of the information given on 

agriculture  

65% of the respondents expressed that such exposure do not give them any kind of 

help.  However, 23% others opine that such exposure has educated and broaden their 

understanding in tackling agriculture / irrigation. This feedback has come from respondents 

residing on distances between 1 to 20 Kilometres. 

Exposure of the respondents in relation to the content of the information given on 

health 

49% of the respondents feel that they do not understand much of what is being 

exposed on health benefits through these various media vehicles. However, 35% of the 

respondents express that such exposure to health benefits and talks have helped them to know 

ways and means to seek for many health benefits given by the government that can attain for 

their health care. In both the responses, significant respondents reside in distances between 1 

to 20 Kilometres and 20 to 50 Kilometres. 
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Exposure of the respondents in relation to guidance and counselling on local livelihoods 

/ guidance for entrepreneurship 

80% are never exposed to TV on government schemes and grants in relation to 

guidance and counselling on local livelihoods / guidance for entrepreneurship. However, only 

6% says that they are exposed to such programs everyday with the maximum number of the 

respondents residing between the distances of 1 to 20 Kilometres.  

82% are never exposed to Radio on government schemes and grants in relation to 

guidance and counselling on local livelihoods / guidance for entrepreneurship 

81% of the respondents are never exposed to Newspaper with write-ups on 

government schemes and grants in relation to guidance and counselling on local livelihoods / 

guidance for entrepreneurship. 

Responses of the respondents in relation to the use of Mobile Phones 

79% said that they do not listen to radio through their mobile phones, while only 20 % 

of them said that they do listen to Radio using their mobile sets. It may be noted that majority 

of the respondents doing so are the ones residing in the distances of 1 to 20 and 20 to 50 

Kilometres from the Block Development Office respectively.  

Responses of the respondents in relation to the causes of Poverty  

81% of the respondents are of the opinion that lack of awareness on government 

schemes and grants are a major cause of poverty in our society.  

55% of the respondents are of the opinion that poor people have hard lives because 

government benefits do not go far enough to help them live a decent life. 

87% of the total respondents said that they support the statement that people should be 

aware and educated about government schemes and grants to help reduce poverty. 

Responses of the respondents in relation to availability of Banks  

51% of the total number of respondents said that they do not have a Bank in their 

Villages with a maximum respondents residing in a distance of 20 to 50 kilometres. 49% of 

the total number of respondents said that in order to know about the assistance provided by 

the Government in terms of Loans to start a new business / to improve agriculture, they 

usually discuss with their friends, neighbours and relatives. 

Responses of the respondents in relation to availability of job vacancies 

56% of the total number of respondents said that in order to know about job vacancies 

in Schools / Hospitals (CHC/PHC) and in Government Offices, they approach the Headman 

of the Village. While 13% others said that they usually consult the BDO for any such queries.  
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In both these categories, many of the respondents reside between distances of 1 to 20 and 20 

to 50 kilometres. Adding to this, the data shows that 29% of the respondents usually discuss 

and seek information and guidance on such quires only among their friends and neighbours. 

 

DISCUSSION 

Yung-Ping (1966), states that economic poverty exists when the economic resources 

of a person or a family fall below what is necessary to meet the cost of a socially-determined 

minimum level of living. According, to this definition, the minimum level of consumption 

socially regarded as necessary and the economic resources available for the required needs 

are two important elements in defining economic poverty.  

In this research, when asked how big a social problem is poverty in our society today, 

majority of the respondents agreed that it is a big social problem (Table 2). Goldstein (2006) 

is also of the same opinion. He states that poverty is a social problem because its effects are 

felt in the society as a whole. The respondents in this research expressed that poverty is like a 

cycle or a web. For them, having many children means having many individuals to support 

and work for the family. But poverty according to them is not allowing them to send their 

children to better schools within the villages or to nearby villages. Hence, the best way is to 

drop and help in household work, in agriculture and local livelihoods.  

The biggest cause of poverty today as reflected in the data shows that circumstances 

beyond their control cause them to be poor (Table 3). In line with this, Mahatma Gandhi said 

that poverty is not just about physical deprivation; it is also about lack of opportunity and loss 

of hope (poverty of spirit) (as cited in Powerful information, grassroots international 

development, n.d). 

The big question here is what are these circumstances that they are referring to and 

what can media do  to help them get out of these situations to be able to avoid being poor? A 

respondent in this research said, I have sacrificed so much to support my son to complete his 

Class XII, but now am regretting because he is not getting any government job to support his 

younger siblings. Yet on the contrary, these are the same group of people who will be the 

ones complaining that they do not understand any exhibits in the media channels because 

they are illiterate, even though the lady stated that sending her son to school till Class XII was 

a complete waste of money. 

The United Nations Department of Economic and Social Affairs Division for Social 

Policy and Development (2013) identified that empowering have to also mean give the 
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primary needs to someone: water, food, house, communications, energy, job and health. But, 

as seen here, they did not mention the importance of education as a primary need. The 

findings from this research have documented that one of the major cause of poverty is people 

not being aware of government schemes and grants (Table 4). The rural people failed to 

understand that illiteracy is actually a barrier between them and government’s message and 

information though only some have expressed so (Table 5).  They are not able to comprehend 

the content of such messages nor are they able to follow up to attain these facilities. In turn, 

another finding states that poor people have hard lives because government benefits do not go 

far enough to help them live decently (Table 6). According to them, the government is neither 

providing much, nor is awareness on government facilities being created.  

The Government has in many ways tried to provide assistances to the rural masses to 

help them improve their lives. Chaudhry (2013) observed that programmes on eradication of 

poverty in India though is thought to take place in the long-term goal, yet long term strategies 

like increasing stress on education, reservation of seats in government jobs and the increasing 

empowerment of women and the economically weaker sections of society, are also expected 

to contribute to the alleviation of poverty. Much of this was expressed (Table 7), but as much 

as all this is done, the beneficiaries says they are hardly informed about such benefits.  

These data reflects the drawbacks that have been taking place over the years on the 

government’s inability to communicate to the masses the information due to reach them. As 

stated in the participation paradigm that participation is viewed as a process of empowering 

people even to go to the level of political action (Ascroft and Masilela, 1989). The aim of this 

approach, it briefs should be to build awareness, consciousness, facilitate conscientization 

and mobilization of people for collective action. And for this to happen, education should 

play a role in bridging this gap between the people and the government through the media (as 

cited by Mody, 2003). 

These roles were very pertinent in the findings of this research where a large number 

of respondents said that they do not understand much of what is being shown in their 

television sets, or those that they heard in their radio sets or read in the newspapers to exhibits 

that is related to government schemes and grants (Table 8, Table 9 & Table 10). In this 

scenario, a lot has been missed out and this shows the vacuum in the communication process. 

The fact is the actual failure in the communication system is to a major extend because of 

illiteracy.  
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While looking at the role of the media, much has been pinned down on what it is doing and 

what is actually expected of it to do. Deane (2005) briefs that most debates over the role of 

the media in development focus on strategies to secure media coverage on poverty-related 

issues. The modernization paradigm identifies the mass media and technology as tools that 

should be extensively and tactfully used for development purpose. These are weapons in the 

hands of the government for positive developmental purpose. Sadly, this does not seem to be 

the case with our media, as the data reflects that people are exposed to government schemes 

and grants through television, radio and newspaper only sometimes (Table 11, Table 12 & 

Table 13).  

Despite the fact that government programs that try to improve the condition of poor 

people are generally looked at as making things better (Table 14), free flow of information on 

developmental activities were not given much importance in our country. Dr. Manmohan 

Singh, Prime Minister of India, (2006) states that “We live in an age of information, in which 

the free flow of information and ideas determines the pace of development and well being of 

the people” (as cited by Muralidharan, 2011). While trying to reflect the Government’s trail 

to initiate this free flow of communication, Ansari (n.d.) mentions that the Right to 

information (RTI) is harnessed as a tool for promoting participatory development, 

strengthening democratic governance and facilitating effective delivery of socio-economic 

services. Both these statements are contradicting to the findings of this research as it may be 

pointed out here that free flow of communication will take place only through a common 

language which is understood by the receiver, while respondents stated that information 

comes to them only in languages that they don’t understand. It is either in Hindi or in English 

and not in their local language (Response 1).  

This is one reason why Tacchi (2008), states that one of the ways to addressing 

poverty, is the ability for our masses to express one self and participate in social and public 

spheres through information and communication technologies (ICTs). But the effectiveness 

of our media channels (Response 2) does not show very promising reach to our rural people, 

which in turn does not result beneficial to them. However, in line with this finding, the 

dominant paradigm emphasized on the diffusion of media technologies meant that 

modernization could be measured and quantified in terms of media penetration (Lerner 1958, 

Inkeles and Smith 1974) (as cited by Srampickal & Aram, 2007). 

The findings also highlighted that they do not watch, listen or read certain exhibits of 

the media because they do not understand the language or it is not relevant to them. These are 
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respondents from interior most places or rural areas. This finding is similar to the statistics 

produced by the UNESCO showing the penetration of newspapers, radio and television sets 

became alternate of development, as the message to audiences in small towns and villages in 

our country who have access to these sophisticated media, are lost on them because they are 

not area specific and lack local cultural flavours and relevance, which is very necessary for 

audience to identify with and understand (as cited by Waisbord, n.d). 

An interesting data reveals that the more far people are placed away from the Block 

Office, the less exposed they are to media (Table 15, Table 16, Table 17). This is because the 

reach of our media is not accessible to our interior rural. Radio network is poor; newspapers 

reached them only after a day and television is not there because there is no power in their 

respective homes. So exposure to government schemes and grants and exposure to guidance 

and counselling on local livelihoods / guidance for entrepreneurship is almost nil in these 

faraway places (Table 18, Table 19, Table 20). Distance is therefore playing a major role as a 

hindrance in media accessibility. Of course the socio economic reason whereby they are not 

able to afford a television set or a radio set, or because they do not have power supply in their 

respective homes.  

Other respondents revealed that even though they have television sets, yet since they 

are in the border areas, they get a clear transmission of other neighbouring countries like that 

of Bangladesh than that of India. Distances are preventing them from the reach of radio 

waves and the national television transmission of the country. This is the same scenario with 

FM Radio (Table 21) as FM reaches only in the urban and semi urban areas and not to our 

rural places. Like a vicious circle, developments in all aspects are seen to be taking place in a 

very slow pace in these interiors. This web therefore leads poor people to rely on information 

from family, friends, and local leaders—but these informal networks do not satisfy their 

information needs (Cecchini, 2002). 

In recent years, there has been much discussion in the United States regarding the 

definition and measurement of economic poverty (Beverly, 1999). Only a handful of scholars 

in the U.S. (Gundersen, 1996; Haveman & Buron, 1993; Mayer & Jencks, 1989; Rodgers & 

Rodgers, 1993) have proposed supplemental measures of poverty based on something other 

than current income (Sen, 1993).  

The most important finding from the earlier studies is that poor people know that they 

are poor because they are unable to control access to information on basic services such as 

health, education, water and extension advice (Sachs, 2005; Nyariki, 2008; Rajput, 2009). 
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They feel they are being deprived of many things which include electricity, roads and proper 

information channels which will keep them well informed (as cited by Beverly, 1999). This is 

in line with the finding in this research (Table 22) which reflected that the respondents do not 

feel any help coming from exposure to exhibits / talks on agriculture and irrigation to have 

helped them in their daily involvement with agriculture / irrigation. Similarly, another finding 

(Table 23, Table 24, and Table 25) indicated that exposures gained from guidance and 

counselling in setting up their own business and to revitalize local livelihoods through media 

channels have not helped the respondents much.  

As expressed by the respondents, the information on developmental issues that reach 

them are at times not related to their situations such as geographical terrain, local livelihoods, 

agricultural practice and languages. The explanations of these exhibits are at times too 

technical and they expressed that the resources are not affordable by them. Even if any 

assistance is suggested in the process to help meet these needs, the rural masses would not 

know how to go about attaining these privileges.  

Having identified this lacuna, the question that is arising now is can media assist in 

easing this war of ignorance and deprivation that has been in existence for so long? The 

government has in the past used the media channels to communicate to the masses and it has 

proved beneficial to a certain extend. What is revealing from these findings is that while 

communication poverty is directly linked to economic poverty, the reasons of why people are 

expressing media’s inability to penetrate the rural places is also partially identified. There are 

respondents who remarked that exposures to media channels on issues related to occupations 

has personally helped them a lot and for some, it has given them vague ideas which are in 

some way still helpful.  

However, the reasons of media’s inaccessibility to reach its target group are also 

because of the viewership choice of its audience (Table 26 & Table 27). Youth for instance 

shows interest in sports on news, song’s lyrics in newspapers, song programmes in their radio 

sets, request programmes, song dedication programmes, talks on fashion and others while the 

older generations are interested only in classic old songs played in their radio sets which they 

can connect to and hum along. For those who have just started a family and are in the middle 

ages, are more interested in programmes dealing with health issues, cleanliness, programmes 

on polio, immunization, malaria, tuberculosis, HIV/AIDS and others. The employed others 

are more interested in politics, worldly news and happenings and current affairs.  
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Only the young adults show interest in programmes relating to information on 

government schemes, applying for loans, local livelihoods, setting up new business and 

assistances provided by the government for the rural masses. This is also the same group who 

are on a watch for job vacancies, government assistance with big subsidies. But these 

programmes are hardly there (Table 28, Table 29 & Table 30).  

This is one reason why there is an urgent need for awareness on government schemes 

and grants and other government assistances to reach our rural people, even those who are in 

the interior most places. In line with this thought, Wood & Barnes (2007) states that when it 

comes to an increasingly important public policy matter such as poverty reduction, the media 

can play vitally important roles in shaping information provision to the public and 

contributing to the quality of public dialogue (as cited by Mugalavai, n.d). 

However, Fayemi (2002) went on to add that consulting the poor and seeking their 

understanding of poverty is not an end in itself since consultation without participation 

through independent means of articulation and enforcement amounts to no consultation 

ultimately. Participation of the masses is therefore important to help complete this task. An 

example of this is reflected in the data showing that the people themselves want the 

government to give awareness and educate them about its schemes and grants (Table 31).  

Hagen (1962) & Mc Cleland (1961) stressed the need for motivation for achievement. 

According to these scholars, need for achievement is crucial for change. It is the motivation 

for doing something better than what had been done before (as cited by Hagen, 1962). This is 

also the same case with the findings of this research where data indicates the desire of the 

respondents in reading news items on job vacancies is higher as compared to reading other 

items like sports, news on worldly events or politics (Table 32).  

When asked in which way has radio, TV, mobile phones and the newspapers helped 

the respondents in providing necessary information / awareness about government assistance 

to rural people? Some of the respondents expressed that these media channels has been of 

great help and it has given them a lot of knowledge and benefit. Others said that the 

explanation on the content is good and the different messages (SMS) that they get are helpful. 

Another respondent said that they get information only from the radio on the assistances 

given by the Government and it gives a lot of benefit to those who listen to such programmes 

and who takes effort to enquire about these assistance. Lastly, they stated that programmes 

through media channels has broaden their thoughts and understanding and they get to clearly 



JOURNAL OF INTERNATIONAL ACADEMIC RESEARCH FOR MULTIDISCIPLINARY 
Impact Factor 2.417, ISSN: 2320-5083, Volume 4, Issue 3, April 2016 

 

55 

www.jiarm.com 

understand on the schemes provided by the Government, health facilities and job vacancies 

that are being advertised.  

Having looked at the expressions in the two data, it is very apparent that the masses 

are benefiting from the information that comes to them on various government assistances. 

They also show signs of great interest in enquiring about these assistances which they feel 

assured will help them have better lives. But what do the masses need besides this 

information that comes to them? A way out should be found to penetrate into their mindsets 

to be open to change – “attitudinal or behavioural change”. Scholars like Ugbojah (1980), 

Wang and Dissanayake (1984), Sonaike (1988), and Ansa (1989) claimed that social change 

stands the best chance of becoming permanent if it is in consonance with the accepted ways 

and values of the people. Further, general participation in the process of effecting change 

enhances its internalization which in turn ensures permanence (Sonaike, 1988).  

 

CONCLUSION 

Poverty in communication is one of the root causes for economic poverty. For those 

who rightly used the media channels, they confirmed that the media channels have facilitated 

the people with updated news and information. To effectively address this problem, one 

needs to understand the media’s role to help alleviate economic poverty. Thus, it may be 

concluded that poverty in communication patterns have a direct impact on economic poverty 

and the need of the hour is to understand the impact of media channels as an effective tool to 

lessen communication poverty which will in turn uplift the economic lives of the rural masses 

in our country. 
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